A PIN-FEVER PRIMER

WHAT PINS
ARE WORTH

In a nutshell, a pin is worth as much as a person is willing to pay for it at any given time. Its
value follows the same "supply and demand” eguation upon which most collectibles values
are based. And that can change from day to day and place to place.

.
N

w
*
A )

»

as an official symbol in 1914. * Semi-tough: One way to tell semicloisonné from cloisonné is to rub your fingernail across the surface. The former feels hard but rubbery; the latter feels hard and smooth like glass.

Exquisite craftsman-
ship, shown in this
&«  curved Hungarian
NOC pin, can
+, increase
N, value.

Rarity can drive price:
This discontinued 1984
Sam the Eagle pin (left)
was one of the costliest
mascot pins ever until
counterfeits (above)
flooded the market.

JE®in prices tend to es-
calate most rapidly dur-
ing the Olympic Games,
when both pin visibility
and trading ac-
tivity are at their
peaks.

Perhaps the
best example of
this phenomenon
occurred at the
1984 Los Angeles

promptly devalu-
ing the originals.)
Similarly, pins
issued during the
Games for a special
occasion (such as
Lillehammer’s Pin
of the Day series
and heart-shaped
guest badges given
out on Valentine’s
Day) tend to quick-
ly become coveted,
at least on that
given day.
Although there are no
written resources that spe-
cifically assign values to
Olympic Games pins, here
are some key
characteristics
that may affect
what someone is
willing to buy or
trade a pin for:
Type of pin:
The usual order

Games. About Highdemand and limit- of value, high to

400 pins of Sam
the Eagle hold-

ed quantity make Day
Pins valuable, like this
one from Lillehammer.

low: National
Olympic Com-

ing a Coca-Cola

bottle were struck before
the Los Angeles Olympic
Organizing Committee
deemed the image too
commercial for a mascot
pin. By the Games’ end,
the pins were selling on
the street for upward of
$1,500. (Unfortunately,
the frenzy encouraged the
production of knockoffs,

mittee (NOC),
media, sponsor, and
commemorative.
Age of pin: A pin’s value
increases with age.
Production level: The
smaller the number made,
the higher the value.
Condition of pin: Pins
with fewer scratches and
nicks are usually worth
more than others.
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. ing new countries, §;

like this generic NOC 1/
© pin from Belarus ‘!‘f

Unusual pins, like this be-
ribboned 1988 Botswana
NOC pin, attract many
collectors.

Availability of
pin: Can the pin
be found at
any pin show,
or are there
only a few in

worldwide?

Pins made of pre-

cious metals, or
with fine craftsmanship,
or with unique features—
such as moving parts—
tend to be worth more.
Origin of pin: Manu-
facturers in certain coun-
tries—Italy, Hungary,
and France, for ex-
ample—are known for
making fine pins.
Dispersal or purpose of
pin: Was the pin sold to
the general public, or did
only VIPs receive it?
Special circumstances:
Manufacturing flaws, a
change in a pin’s design,
or something unique re-
garding a country, team,

fect the value.

or athlete may af- gim

o

© NOC pins represent- 7

(1994), are hard to
find and highly prized.

circulation
Makeup of pin§

WHAT PINS ARE
REALLY WORTH

The value of these small
pieces of painted metal can
be measured another way.
During each Olympic
Games, pins hecome

an unofficial, universal
currency. Attendees use
them to buy things, to thank
someone, and to repay a
favor.

Pinheads have reported
bartering their pins for taxi
rides, event tickets, and
other souvenirs. Sometimes
Olympic Games pins are
used to elicit special treat-
ment in restaurants, hotels,

or even at border crossings.

Some savvy traders negoti-
ate really big deals: one
U.S. collector, for
instance, arranged

m\g to swap 15,000

@’} Olympic Games
i’ pins for a three-
S P
week stay ina

. Lillehammer

' 1994 Winter
~ Games.
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